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Another option to the traditional term paper: 

Most people don’t understand aging or older adults, and that getting old, while parts of it aren’t fun, 
many older adults have tastes and needs that are under-served. Those markets and tastes are for 
the majority of older adults, the 82% who are healthy, living independently into their late 80s and 
90s, are ignored.  One goal of this option is to encourage, develop, promote products and healthy 
life-styles to encourage independence and continue to push the healthy survival curve further to the 
right. The new and popular term being used ‘disrupt aging’ means the breaking down of the barriers 
that exist in people’s minds about aging. When one is successful in their aging process with products 
and services available to assist them, many of the health care costs normally associated with aging 
could be reduced. Changing attitudes and ‘disrupting aging’ can lead to healthy, active, aging lives if 
products and services are available. Unfortunately, the past trends have been for businesses and 
markets to offer products for older adults terms of residential living communities, walkers, health 
purposes, and financial commodities;  – often life-style goods and services, other than travel, tend to 
be overlooked. Consider older adults who bike, go horseback riding, zip lining, or stay out until 2 or 3 
a.m.  For example, I just purchased a new road bike that’s so sweet, light, and slick at a great price 
point and only 16 pounds.  While I did promise my daughter I’ll not race down hills at 45 mph 
anymore, I’ll just hit 44 mph and not tell her.  The Milken Center for the Future of Aging discusses 
the purpose of longevity, not that aging is a negative.  Like many other countries, the Center 
discusses the positive aspects of longevity as an economic driver for countries by focusing on the 
vast potential of older adults and the multiple products that could be designed for the longevity 
economy.  

Rather than being stuck by the constructs frequently illustrated in textbooks and articles on aging, 
one must recognize that aging is the process that does begin at middle-age; thus, the older adult 
market should be reconstructed (as well as the gerontology text books) to commence at age 50, not 
with those older adults in their late 70s and 80s.  In doing so the market recognizes the expanding 
older adults who control nearly 70% of the wealth and spending power, of which only 30% is directed 
towards the healthcare industry, and who have discretionary spending power driving the longevity 
economy. This option introduces entrepreneurship to students, many who will find themselves 
working in the ‘gig’ economy once out of college. It also encourages students to ‘think for 
themselves, independently, innovative, and create a unique career path’ of independence in the 
longevity economy.  

For this option, students will develop a business plan for a product or service idea they develop for 
the 50+ population.  Students in this option will be first be provided several readings on the Silver 
Market or the Longevity Market. Over the course of the semester using the readings, a series of 
readings, exercises, and discussions with the instructor, the student will develop a product/service 
for the 50+ population. Upon determining their product or service concept, the student will 
commence research to evaluate the market, competitors, estimated costs, potential market, etc.  
The student will share ideas with other students also working in this option as I have found this to be 
very helpful.  Additionally, the student will conduct research in the gerontological literature to find 
support for their product/service.  The product maybe a ‘for-profit’ or a ‘not for-profit’ concept.  As the 
student develops the concept, the student will need to conduct a small market study to determine if 
the product/service is attractive to its potential market. Tools and readings will be provided by the 
instructor to support the student during the process.   

The final products will be: 

1. A 1-page discussion of the market study 
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2. A 2-page business plan in the format similar to the example provided in the attachment. 

3. A 5 to 7-page white paper discussing the product’s or service’s application to aging 
supported by peer reviewed literature complete with citations and references (reference page 
not included). Must include at least 10 peer-reviewed references. Examples of white papers 
may be found at https://owl.english.purdue.edu/owl/owlprint/546/ and ask me 

4. A 4-minute pitch appropriate for the Global Business of Aging Pitch Competition uploaded 
into the appropriate YouTube channel (details to be provided) 

5. Optional entry into the global pitch competition 

 

An example of a working online course: 

30 minute conference with Instructor                        DUE as individually scheduled   
 

Project idea(s). Bb Discussion Board                                               DUE Sept. 16 

Project update I. Bb Discussion Board                                             DUE Sept. 29 

Project update II. Bb Discussion Board/Market study                       DUE Oct. 30 

Optional Review Draft of business plan      DUE Nov. 6 

Pitch trial run                                                           DUE Nov. 17 
 

Business Plan, White Paper & Pitch                                                  DUE Dec. 1 

 


